


In 2014, The Vermont Dairy Promotion
Council partnered with The Vermont Agency
of Agriculture, The Agency of Commerce, and
Castleton Polling Institute to asses the impact

of the dairy industry in Vermont.

This presentation outlines key findings.



Today’s

Agenda
o Snapshot of Vermont’s Dairy Industry

o Dairy & the Vermont Landscape

o Dairy’s Role in Vermont Agriculture

o The Economic Impact of Vermont Dairy

o Dairy & Our Way of Life

o Dairy & The Vermont Brand

o Challenges & Opportunities

o Q&A with Ken Jones



The Basics:

What does Vermont’s Dairy
Industry Look Like?
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LOOKS LIKE TODAY



WHAT VERMONT DAIRY

LOOKS LIKE TODAY



WHAT VERMONT DAIRY

LOOKS LIKE TODAY

Farr Family Farm
Richmond

Gingue Brothers Dairy
Fairfax & Westford

Blue Spruce Farm
Bridport

749 Small Farms
(<200 cows)

82%

130 Medium Farms
(200-699 cows)

15.1%

25 Large Farms
(700+ cows)

2.8%



Our Landscape:

How Does Dairy Shape Vermont
our Working Landscape?



IN VERMONT’S LANDSCAPE
THE ROLE OF DAIRY



In Context:

What Role Does Dairy Play in the
Overall “Ag Economy?”



IN VERMONT AGRICULTURE
THE ROLE OF DAIRY



IN VERMONT AGRICULTURE
THE ROLE OF DAIRY



IN VERMONT AGRICULTURE
THE ROLE OF DAIRY



Our Economy:

How Important is Dairy to
Vermont’s Economy?



OF THE VERMONT ECONOMY
AT THE HEART
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QUALITY JOBS WITH A SENSE OF PLACE
A GOOD LIVING
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Dairy is one of Vermont’s top job providers



QUALITY JOBS WITH A SENSE OF PLACE
A GOOD LIVING



Our Quality of Life:

How Do Vermonter’s Perceive
Dairy’s Impact on our Way of Life?



DAIRY IS VITAL TO THE

VERMONT WAY OF LIFE

What do Vermonters think about Dairy?
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What do Vermonters think about Dairy?
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The Vermont Brand:

What Role does Dairy Play in the
Vermont Brand?



DAIRY IS ESSENTIAL TO

THE “VERMONT BRAND”



DAIRY IS ESSENTIAL TO

THE “VERMONT BRAND”

Vermont is a Food Destination

Vermont Cheesemakers
Festival is lauded by NYT,

CNN, Fodors

Ben & Jerry’s is VT’s #1
Tourism Destination

Interest in food & farming
is growing, & VT delivers
“authentic” experiences



The Future:

Where are we Headed?



THE FUTURE OF VERMONT DAIRY
LOOKING FORWARD

Technology & Sustainability

16+ Digesters

20 Robotic Milkers

Energy Efficiency



THE FUTURE OF VERMONT DAIRY
LOOKING FORWARD

Challenges & Opportunities
• Generational Transitions
• Labor & Immigration
• Volatile Milk Prices
• Water Quality



TODAY MORE THAN EVER

MILK MATTERS

There’s hard work ahead…but it’s worth it



Visit www.VermontDairy.com for more data & details



Questions?


